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The Root Family Museum
Story and Photos by Bill Baab

Visitors flock to this east coast Florida
city in search of one thing: The thrills,
chills and spills of professional stock car
racing. And they find all of that at world-
famous Daytona International Raceway.

Looking for a change of pace?
A sl-o0-w change?

It can befound just down theroad from
the speedway at the Museum of Arts and
Sciences at 1040 Museum Boulevard.

You don’'t have to be a collector of
Coca-Cola memorabilia to enjoy the
change, but it can help when you visit the
museum within the museum, in this case
the Root Family Museum occupying a
wing of MOAS.

Let’'shit therewind button on thisstory
and travel back in time for more than 100
years. Asmost collectorsknow, Coca-Cola
entered the world in 1886. Joseph A
Biedenharn of Vicksburg, Miss., is
credited with bottling Coca-Cola for the
first time in 1894, using a Hutchinson
bottle.

But the Hutchinson, which used aniron
stopper and rubber washer to seal in the
contents, was neither a sanitary nor a
satisfactory container. It soon gave way
(during the early 1900s) to the straight-
sided Coca-Colabottle with its cork-lined
"crown" stopper.

The Root Glass Company of Terre
Haute, Ind., was among the companies
manufacturing the early Coca-Cola
bottles. It embossed the base of its bottles
with its own distinctive name — ROOT.

From 1900 to 1916, bottlers of Coca-
Cola pretty much had their own way in

Here is another view, with 1930s Ameri-
can Flyer kite on the wall. (1930s Ameri-
can Flyer kite, $325; Crossing guard sign,

designing bottles to contain the drink.
While Coca-Colawas always embossed on
the bottle, bottlers sometimes added their
own names such as was the case of W.L.
Williams of Sandersville, Ga., whose
straight-sided bottles bore his name in
large block letters on their shoulders.

The Coca-Colahierarchy decided if the
drink was to reach national prominence,
steps should be taken to standardize the
shape of the bottle "so a person can
recognize it as a Coca-Cola bottle when
he feels it in the dark," explained one
officia.

So the company contacted each parent
bottler and asked them to come up with
such a design. A committee was formed
to judge the design and at the bottlers
convention in Atlanta in 1916, the Root
Glass Company’s design, which was to
become world famous, was chosen.

Bottles were blown in the shape of the
maodified final design, which was patented
on Nov. 16, 1915. It was nearly four years
later that the new contour-shaped bottle
was being used universally. Main reason
was, of course, there were millions of
straight-sided Cokes in circulation and
each bottler wanted to use them aslong as
possible.

The Coca-Cola contour bottle went
unchanged until 1923 and then Chapman
J. Root patented the bottle in his name.
Theonly noticeable changewasinthedate
— Dec. 25, 1923 — and the bottles were
popularly called "Christmas Cokes."

The Roots sold the glass company in
1932 to concentrate on bottling Coca-Cola

The Root Glass Company of the 1920s in
TerreHaute, Indiana. Unidentified machine

at the left came from the factory.
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This 1925 black Ford Model T truck hauled
barrels of syrup to Coca-Cola bottlers.
Atright isa1922 Model T delivery.
(Porcelain sign - upper left - late 1930s,
$850; Diamond sign, 1948-1952, $500)

and in 1939 created Associated Coca-Cola
Bottling Plants Inc., to consolidate its
bottling facilities, according to a feature
articlein Central FloridaBusinessin 1996.

During the next 30 years, the Roots
Associated Coca-Colabecamethenation’s
largest independent Coke bottler with
plants scattered from St. Louis and the
Virgin Islands to New York to Florida. In
1982, the Roots decided to sell the
bottling company back to Coca-Cola and
did so for $417.5 million, which netted
the Roots $238 million for their 57
percent share of the company, according
to the article.

The Coca-Cola Company had acquired
the contour bottle patent from Root in
1937.

So, when you walk into the Root
Family Museum, it’s like stepping into a
time capsule — a veritable Coca-Cola
collectors' Heaven.

The family not only collected Coca-
Colamemorabilia, but was ableto acquire
most of it in pristine condition. The Roots
didn’'t stop at bottles, coolers and signs,
but included Ford trucks driven by Coke
route men during the 1920s and 1930s.

The artifacts had been housed in the

A 1930 Ford Deluxe Sedan delivery truck
sits below signs. From left: 1940s rectan-
gular ($700), 1934 round sign ($650), 1934
bottle sign ($650) and a 1914 straight-sided
Coca-Cola sign ($2000).

$1800)
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private Root museum in Daytona Beach
until MOAS acquired the collection in
early 2000, opening it to the public in the
fall of 2001, according to museum
officials.

Unfortunately, the family did not
produce a color catalogue in which its
fantastic collection could be pictured, but
photography is allowed in the Root
Museum. So the author shot up two 24-
exposurerollsof Fuji 400 and afew of the
best of the lot is featured with this article.

It's not like seeing the real thing "up
close and personal" as someone said, so
the next time you're in Florida, make it a
point to seeit for yourself.

Check out the museum’s gift shop
where, for a nominal price, you can
purchase reproductions of the Hutchinson,
straight-sided and contour bottles.

If you own a personal computer, check
out the Museum of Artsand Sciences web
site at www.moas.org. Or, you can write
to MOAS, 1040 Museum Blvd., Daytona
Beach, FL 32114. Enjoy!
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Bill Baab can be reached at 2352 Devere
Street, Augusta, Ga. 30904, or by E-mail:
riverswamper @comcast.net.

Additional pictureswill be available to this
article, in full-color, at: www.fohbc.com.

Cigar store Indians posein front of an early
drug store adjacent to the Root Family
Museum.
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The Federation of Historical Bottle Collectors is a non-profit organization for collectors of
historical bottles and related collectible items. Our primary goal is educationa as it relates
to the history and manufacture of historical bottles and related artifacts.

FOHBC Officers 2002-2004

President : Ralph VanBrocklin, 1021
W. Oakland Ave, Suite 109, Johnson
City, TN 37604 Home (423)913-1378
Office (432) 282-8393
E-mail: thegenuine@aol.com

First Vice-President : John Pastor,
7288 Thorncrest Dr. SE, Ada, MI
49301 (616) 285-7604
E-mail: JPastor2000@msn.com

Second Vice-President : Jack Hewitt,
1765 Potomac Ct., Lawrenceville, GA
30043 (770) 963-0220

Secretary : Ed Provine, 401 Fawn
Lake Drive, Millington, TN 38053
(901) 876-3296

Treasurer : Alan DeMaison, 6583
Berkshire Dr. Mentor, OH 44060
(440)255-3880
E-mail: violinbottle@aol.com

Historian : Richard Watson, 10 S.
Wendover Rd., Medford, NJ 08055
(856) 983-1364
E-mail : rewatson@bellatlantic.net

Editor : Kathy Hopson, 1966 King
Springs Rd., Johnson City, TN 37601
(423) 926-7160
E-mail : kathy@thesodafizz.com

Merchandising Director : Margie
Williams, 1835 Oak Terr., Newcastle,
CA 95658 (926) 663-1510
E-mail : margie@altarfire.com;

Fax : (926) 663-2030
Membership Director Fred
Holabird, 701 Gold Run Court, Reno,
NV 89511 (775) 851-0837
Convention Director : Adam Koch,

10512 Northfield Rd., Northfield, OH

44067 (330) 467-1551

Business Manager / Subscriptions:
June Lowry, 401 Johnston Ct.,
Raymore, MO 64083
E-mail : osubuckeyes71@aol.com

Director-At-Large : Sheldon Baugh,
252 W. Valley, Russelville, KY 42276
(270) 726-2712; Fax: (270) 726-7618
E-malil : sheldonb@logantele.com

Director-At-Large : Norman Barnett,
P.O. Box 38, Flat Rock, IIN 47234
(812) 587-5560

Director-At-Large: Carl Sturm, 88
Sweetbriar Branch, Longwood, FL
32750-2783 (407) 332-7689
E-mail : glassmancarl@sprintmail.com

Midwest Region Director : Rick
Baldwin, 1931 Thorpe Circle,
Brunswick, OH 44212-4261 (330)
225-3576
E-mail : rsbaldwin@worldnet.att.net

Northeast Region Director : Larry
Fox, 5478 Route 21, Canandaiqua,
NY 14424 (716) 394-8958

Southern Region Director : Tom
Lines, PO Box 382831, Birmingham,
AL 35238 (205) 987-0650

Western Region Director : Kent
Williams, 1835 Oak Terr., Newcastle,
CA 95658 (916)663-2030

Public Relations Director : Mike
Polak, PO Box 30328, Long Beach,
CA 90853 (562) 438-9209
E-mail : bottleking@earthlink.net

Visit us on the Web :
http://www.fohbc.com




