
3Bottles and extras January - FeBruary 2021

itting down at my desk, on this first back-to-work Monday after New 
Years, I conjure up a vision of a stove with lots of pots-a-cooking. 

The kettle labeled antique bottle events has us all looking forward to the 
stretch leading up to the FOHBC 2016 Sacramento National Antique Bot-
tle Convention & Expo this August. We have a coordination conference 
call later in the week and plan to step it up a notch or two. We are also 
pleased that we locked in Springfield, Massachusetts for our 2017 Nation-
al Antique Bottle Convention, and by the time you read this message, the 
FOHBC 2018 National Antique Bottle Convention & Expo will have been 
announced for Cleveland, Ohio. We really have our teams in place and 
our wheels in motion. I suppose we should start thinking about the 2019 
Convention in the Southern Region. Planning ahead has many benefits.

The FOHBC is also proud to say that this March | April 2016 issue of 
BOTTLES and EXTRAS is the first to be printed in full color, which 
only costs us an additional $184, an issue. This change prompted a few 
design revisions, which we hope you will notice, such as the Table of 
Contents and a few of the section headers. We receive quite a few re-
ally nice compliments on how the magazine looks and have come 
so far in a relative short number of years. Oh, and look for a new sec-
tion in the back of the magazine called “Member Photo Gallery”. This 
new section is dedicated to the fine photography of antique bottles and 
glass. Please feel free to submit your images for consideration. We 
have already started work on the May | June issue and hope that you 
will consider authoring an article for the magazine. We are here to help!

Within this issue of BOTTLES and EXTRAS, please read the proposed 
bylaw updates and revisions that have been marked in . All revisions 
have been approved by the FOHBC Board of Directors. These bylaws 
have been amended and need to be reviewed by the FOHBC membership 
prior to the annual general membership meeting at the FOHBC 2016 Na-
tional Antique Bottle Convention & Expo in Sacramento, California by 
an affirmative vote of a majority of all votes cast by the eligible voters 
in attendance, provided that a copy of the proposed changes are made 
available to each member in advance, either directly by mail or by timely 
notice in the Federation’s official periodical or on the Federation website.

In other news, we are moving ahead with photography for the Virtual 
Museum and hope to have regional photography labs set up in regions 
to start photographing bottles both in a standard format and 3-dimen-
sionally. This effort is being spearheaded by Museum Director, Alan De-
Maison. You may have met Alan at the Virtual Museum table during the 
FOHBC 2015 Chattanooga National Antique Bottle Show last August. 

Federation member Alicia Booth, is heading up the nomination  pro-
cess for the election of all Federation officers including the President, 
Vice President(s), Secretary, Treasurer, Business Manager, Membership 

Director, Public Relations Director, Conventions Director, Historian, 
Merchandising Director, Directors-at-Large (3), and Region Directors 
(4). These elections occur every two years. Any officer may run for suc-
cessive terms. This committee has prepared a slate of nominations for 
each office and is listed below. It is important to note that any member 
desiring to run for any office in the Federation may file a nomination 
form with the Election Committee (in accordance with procedures ap-
proved by the membership and instituted by the Election Committee) 
indicating the office they desire to run for. The deadline for filing this 
is April 1st 2016. We have seen successful campaigns by our member-
ship before so if you want to run for a position, please let Alicia know. 
You and reach her at this email address, alicia@cis-houston.org. You 
will be receiving a ballot for voting so please take the time to vote. 

Ferdinand Meyer V
Houston, Texas

Sheldon Baugh
Russellville, Kentucky

Gene Bradberry
Bartlett, Tennessee

James Berry
Johnsville, New York

Gary Beatty
North Port, Florida

Jim Bender
Sprakers, New York

Martin Van Zant
Danville, Indiana

Val Berry
Johnsville, New York

Linda Sheppard
Sprakers, New York

Louis Fifer
Brunswick, Ohio

Elizabeth Meyer
Houston, Texas

Bob Ferraro
Boulder City, Nevada

Steve Ketcham
Edina, Minnesota

John Pastor
New Hudson, Michigan

Matt Lacy
Austinburg, Ohio

Andrew Vuono
Stamford, Connecticut

Ron Hands
Wilson, North Carolina

Eric McGuire
Petaluma, California

Rick DeMarsh
Ballston Spa, New York

FOHBC 

President’s Message

1805 Ralston Avenue, 

Belmont, California 94002

650.619.8209

Joneill@risk-strategies.com

John o’neill

So after my last column in the November-December issue 
of Bottles and Extras, I was kind of hoping for a deluge of 

great suggestions from our fellow members, but sad to say I only 
received one single solitary email and one phone call. I know there 
are great ideas and volunteers out there, so don’t be shy, please step 
forward and serve our bottle collecting nation. You may yet have 
something great to share but if you hold back, we won’t prosper.

The email was from Michael Seeliger. Many of you know Michael 
as a longtime collector of Warner’s Bottles and someone who has 
been in the hobby since at least 1971. Michael had a number of 
good suggestions, including pointing out that many of our mem-

bers are somewhat computer challenged, and appreciate the value 
of the magazine as one of the primary benefits of being an FOHBC 
member. One important thing Michael pointed out is that with each 
passing day we are losing collectors that have built up not only 
their collections, but a vast knowledge base that unless we make 
sincere efforts to preserve will ultimately be lost to future genera-

tions of collectors. He has a great point. Case in point is the Ken 
Schwartz collection. Ken built what by anyone’s standards would 
be a western whiskey bottle museum over probably 50 years. 
Ken had an open house once a year in late January on the same 
weekend as the Anderson Bottle Show. That weekend became a 
pilgrimage for collectors to the Anderson Show and I remember the 
first time I laid eyes on the collection it was overwhelming. I knew 
I would return every year for years to come. When Ken passed 
away in 2013, no one knew what would happen to the collection. It 
took almost seven years before the collection came to the market. 
If not for the efforts by Ralph Hollibaugh and Mike Rouse to sell 
the collection to what seemed like an endless stream of collectors, 
who knows what would have happened to it. They did a fantastic 
job and I think everyone got something from Ken’s collection 
from one dollar on up to many thousands of dollars. But had Steve 

Abbott not written several articles about Ken and his collection, 
with photographs, that intact collection would have been lost to the 
generations to follow. I commend Michael for pointing this out, 
and Steve for taking the time to write those articles. What many 
people don’t know is that Ken kept binders of information on every 
single bottle and mold variant through rubbings or drawings for his 
collection and bottles he did not have. What happened to that infor-
mation? Was it saved or relinquished to the trash collector? I hope 

that valuable resource may still be out there, as this is something 
that could be preserved via the FOHBC Library with all of Ken’s 
original notes and comments.

The personal phone call came from Jeff Wichmann. Jeff is known 
to most collectors with his establishment of American Bottle Auc-

tions in Sacramento, California, as well as being voted into the 
FOHBC Hall of Fame in 2016.With a background in marketing, 
Jeff Wichmann wanted to reach out and talk about some ideas 
on marketing the FOHBC and had a myriad of ideas on how to 
increase the membership base. I invited both Jeff and Michael 
to consider joining the board of directors of FOHBC and putting 
some of those ideas to work and both gratuitously stepped up 
to the plate and accepted the positions of first and second vice 
presidents, and I personally want to thank them for their efforts 
and I look forward to working with them both. I think the more 
involvement we can solicit from our membership the better the 
future will be for the organization. Anyone interested in provid-

ing assistance please reach out to me or any other board member 
directly. We still have open the conventions director position and 

the public relations director. Anyone with experience in these 
areas would be welcomed with open arms. For a description of 
the duties of each of these open positions, please see the FOHBC 

website, at fohbc.org and select the FOHBC dropdown and land 
on federation by-laws for a complete outline.

One of the issues which has been compounded by the Covid-19 
era is the diminishing membership of both clubs and individuals 
due to lack of shows, and club meetings. This has impacted the 
financial position of the FOHBC in that we have less revenue 
coming in but a consistent monthly amount of expenses going 
out. The magazine while being one of our most important assets 
has a bi-monthly cost to produce of around $4,800 per issue. The 
most recent financial report shows that between July and late 
November we had income from clubs and membership renewals 
of $10,000 and expenses which largely consist of the magazine 
and insurance of $22,000. Without the return of shows, both lo-

cal and national, we will continue to have a quarterly deficit to 
our financial situation. One bright spot has been our investments 
which have largely performed very well in the capital markets 
and continue to provide us with the ability to handle these short-
falls on a short term basis. I believe the time has come to look at 
new ways of doing things and as part of that perhaps a new tiered 
membership structure should be considered. We could have three 
tiers of membership. Maybe something like a very basic member-
ship tier, a middle tier that provides a digital subscription, and a 
Cadillac plan that provides an option of digital magazine or hard 
copy magazine subscription, full access to the virtual museum 
as well as annual membership privilege’s. For those on a budget 
they can purchase a membership based on their means and not 
worry about the cost, especially in the time of Covid. I will direct 
the board to take up a review of the merits of a tiered member-
ship platform and report back on their findings in a future issue. 
In closing I hope everyone has a safe, healthy and happy holiday 
season and a very happy New Year. 


